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The world is shifting. New ideas in disruptive,
technology-driven enterprises, the rise of
conscientious consumerism and the increasing
importance of brand relevance and relationships,
among other transformative concepts, are
challenging the status quo of traditional business
models. One case in point is the “build it and they
will come” attitude, prevalent within the apartment
industry, a concept that we believe is outdated and
unconnected to reality.
At City Club Apartments, we are redefining the
future of rental living by developing apartment
communities that are customer-centric, designfocused, technologically-advanced, amenity-rich
and environmentally-compatible.
We are building and managing CCA apartment/
mixed-use communities in central urban locations
close to entertainment and cultural venues, sports
and educational facilities and business districts.
Locations designed to take advantage of the
prevailing population and corporate shifts from
suburban to urban. We are building an
internationally recognized and respected brand
of apartment communities and a private entity
that encourages and rewards innovation, originality
and superior customer service as defined within
our Five Core Values:

O ur C o re Va lu e s
Manage for Value - Capital structures that provide long term appreciation.

Consumer Centric - Committed to our customers and investors.

Inspire Innovation - Spearhead creativity in architecture, design, amenities,
construction, services, retail integration, wellness and green initiatives.

Advance Technology - Be the industry leader by using technology to
maximize operating efficiencies that reduce our carbon footprint and
improve our customer experience.

Invest in People – Hire, train and promote the best and brightest. Achieve
and maintain the highest level of professional management and services.
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Jonathan and Alan and their
associates, have been honored
with hundreds of awards for
design, construction, green
and sustainability leadership,
marketing and management.
Their passion, world view and
inspiration have made them
recognized innovators from
peers within the rental
apartment, home building
and hospitality industries in
the USA and Canada.
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It’s more than the evolution of an idea. It’s
having the experience, expertise, reputation
and creativity to bring the vision to life.
At City Club Apartments, we call it “Live for You”
and it includes concepts that redefine the
accepted paradigm of apartment living.
By providing 24/7 boutique hotel-style
concierge service, a person who knows our
customers by name, greets guests, find hard-toget tickets or reservations, and assumes a host
of luxury services like, exciting social programs,
all in an amenity-rich environment. There’s also
reward and referral programs to incentivize
both customers and associates and guaranteed
24-hour emergency maintenance.
This is just the beginning. We continue to
brainstorm and evaluate ways to improve
ways that will keep City Club Apartments the
industry leader for residential rental living.
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The architecture and interior elements of City Club Apartment
communities are influenced by classic modern, eastern and
western design. Whether it is newly built or an artful rehabilitation
of an existing historic building, these are true urban landmarks.
The City Club palette is eclectic contemporary. Layers of colors,
textures and patterns that incorporate nature and appeal to all of
the senses. This aesthetic embodies the latest trends in international
design in both the exterior and interior spaces.
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Included in this design vernacular are boutique hotel-style lobbies,
Sky Parks, Sky Clubs, rooftop pools, outdoor movie theaters, restful
water features and year-round landscaped areas including our
tranquil Zen Gardens. These remarkable 24/7 spaces, many of
which have spectacular city skyline, river and lake views, are used
and enjoyed by customers and guests alike. Whether entertaining
friends, working out or just savoring quiet times, there is a place
and space at City Club.
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Through each City Club apartment and penthouse, we have changed,
“less is more” to “more is more” and our customers love it. They love the
beauty, the scale and proportions of their innovative living spaces. They
love the extraordinary choices and sophisticated design details of their
apartments, the outdoor living spaces, multiple bathrooms and dens.
“Live for You” means, among other things, being happy in the space.
Whether socializing, entertaining or relaxing, it is a lifestyle worth loving.
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City Club Branded Kitchens and Bathrooms
are custom designed and manufactured
exclusively for City Club Apartments. Four
different finish choices of cabinets, counters,
islands and flooring. Brand name appliances.
Custom designed bathroom fixtures that are
contemporary and cosmopolitan.
The sexy bathrooms and custom closets are
finished to luxury hotel and condominium
standards. Coming into a City Club Apartment
is paradoxical. Great to be in such a cool space
but with so many awesome distractions,
within the buildings and in the surrounding
neighborhoods, being here may sometimes
feel anticlimactic.
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The buzzword for technology is and always has
been “Fast Forward.” Remarkable advances have
been made in communications, software and
systems that relate directly to the real estate
development, hospitality and rental apartment
industries the result of which has allowed for
faster, better and more dynamic methodologies.
At City Club Apartments we are, and will continue
to be, the leader in technology throughout our
company, with advances like dedicated fiberoptic applications throughout our communities
and organization.
At City Club Apartments, we are dedicated to
building a world-class brand by delivering better
products, better service and better environments
that result in lower operating expenses and
greater returns to our partners and investors.
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At City Club Apartments, we strongly believe that being
green and being socially responsible is not only the right
thing to do, it is the only thing to do.
In a concerted effort to reduce our carbon footprint,
we have wholeheartedly embraced green construction,
sustainability values, wellness building standards and
social responsibility initiatives into our corporate culture.
Energy efficient mechanical systems, lighting and
appliances, eco-friendly building materials, outdoor
spaces with seasonal planting, green walls, water
features and more.
In the historic buildings, we reposition, renovate and
restore. We partner with historic restoration consultants,
our neighbors and surrounding communities, in,
not only transforming buildings, but also transforming
neighborhoods. City Club actively participates in national
charities, cultural/arts organizations, environmental and
neighborhood improvement initiatives.
We believe in socially responsible conservation.
This year, Red Pandas, an ICUN endangered species,
whose habitat in the eastern Himalayas are symbolic
of our contributions to education and conservation
efforts in Nepal through The Holtzman Wildlife Fund.
In subsequent years, we will be supporting other
endangered species. Both Jonathan and Alan have
personal investments in GreenSoil Investments, which
invests in innovative products, services and technologies
that help reduce consumption of resources and create
efficiencies in two of the world’s least digitized
industries, real estate and agriculture.

www.holtzmanwildlifefoundation.org
www.greensoil-investments.com
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CityClubApartments.com
c c a i nf or m a ti on@ci ty cl ub a pts. c om
248. 385 . 372 7
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Illustrations are artist’s impression.

